Social Business: Maximizing Economic Value to Create Social Value by Jensen, Melody Alene
Utah State University 
DigitalCommons@USU 
Undergraduate Honors Capstone Projects Honors Program 
5-1-2012 
Social Business: Maximizing Economic Value to Create Social 
Value 
Melody Alene Jensen 
Utah State University 
Follow this and additional works at: https://digitalcommons.usu.edu/honors 
 Part of the Management Sciences and Quantitative Methods Commons 
Recommended Citation 
Jensen, Melody Alene, "Social Business: Maximizing Economic Value to Create Social Value" (2012). 
Undergraduate Honors Capstone Projects. 109. 
https://digitalcommons.usu.edu/honors/109 
This Thesis is brought to you for free and open access by 
the Honors Program at DigitalCommons@USU. It has 
been accepted for inclusion in Undergraduate Honors 
Capstone Projects by an authorized administrator of 
DigitalCommons@USU. For more information, please 
contact digitalcommons@usu.edu. 
SOCIAL BUSINESS: MAXIMIZING ECONOMIC VALUE TO 











Thesis submitted in partial fulfillment  















              
Thesis/Project Advisor     Departmental Honors Advisor 
Dr. Christopher Reutzel     Dr. Jeffrey Doyle 
 
 
              
Thesis Committee Member     Director of Honors Program 








Spring 2012  





















